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PROBLEM

This concept was something I developed in my last year of the VC
program. The purpose was to push myself to conceptualize a bran
for a cafe and develop a versatile visual identity system.

OLUTION

I began by doing extensive research on cafes wanted to make sure
the logo felt less sophisticated and more playful and modern. I
wanted it to feel welcoming for everyone. From here I focused on

creating a flexible color palette that would allow for many friendly,
fun variations.
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(OO0D VIBES

BEAUTY STUDIO

PROBLEM

The client for this project wanted to update their brand with a more
elegant and sustainable logo. The goal was to elevate their branding
while remaining welcoming to better differentiate them from their

competitors in the Salem-Keizer area.

SOLUTION

Assessing their competitors, I noticed there was a pattern of a more
whimsical visual identity. To set Good Vibes apart, I created a type-
based logo that combines structure and elegant simplicity.
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PROBLEM

The challenge was to create a visual identity for a soap company
that could have flexible variations for their product offerings while

remaining cohesive and expressive.

SOLUTION

For this concept I wanted the logo to feel refreshing and natural so I
went with a distinctive typeface that helps reinforce simplicity along
with the flower to represent the naturalness of the soap.

03 | LeFleur




“Package Design
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PROBLEM

In redesigning an existing album, I wanted to create something totally

fresh and different while still connecting with the album’s themes.

SOLUTION

The overarching theme was the extremes of love and hate. Red is
the quintessential color to signify danger but also, passion. That was
blended with the subtlety of pink which is related to red but diverges
from it in its softness. From here, I created an illustrated portrait of
the artist that embodies love and heartbreak and contrasted it with
bold, structured type.
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PROBLEM

The core idea behind this concept was to create a system that made

cosmetics seem more approachable and recognizable for what they are.

SOLUTION

The first thing I did was to create an icon system that allows the user to
know what each item is. What follows next is the typography, I made sure

that it was bold and created a nice contrast but complemented the icons.
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PROBLEM

357k (Ocha) means Tea in Japanese. The concept behind this
company was to develop elements that related to the tea history from
Japan but also portray a premium and minimalist identity.

SOLUTION

My research and concept process led me to create a few traditional
patterns along with patterns for the ingredients used in the tea.
This simplistic approach allowed the beauty of the type to stand out

furthermore which allowed the brand to look premium and simplistic.
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“logo Design

Services for this project: lllustration, Iconography



PROBLEM
® As with any other project the idea behind these logos was to create
the creative co.

something that was adaptable, revitalizing and spoke true to the brand.

SOLUTION

My solution for each project differed but throughout the process I made

sure that I researched the industry along with the competitors and

ked my designs to be versatile or what it called for.
Rraitworks
3 R E W E R VY

07 | Logos



‘Illustration






PROBLEM

Throughout my time in VC there were many projects that needed
visuals to be eye catching.

SOLUTION

These are some of the illustrations I have done over the past few
years for some of my classes. As you can see I have explored
different styles over time. Some of these have been used on campus
and some have recognized at The Gretchen Shuette Art Gallery.
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