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[ needed to redesign an album cover and it’s packaging. I worked in a few
different programs to accomplish this. For the text of the album, I wanted to
keep it consistent with past and current designs. A lot of the inspiration for
my artwork came from two songs in particular on the album which I used
to show the two sides of how we tend to feel about ourselves and our work
based on our own inner voice and how people react to us.
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Package Design
Project specs: Procreate/
Photoshop/Indesign/Illustrator/

Dimension




Book Catalog
2021
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Chemeketa Press Catalog

[ set up my layout out using inventory and information offered by
Chemeketa Press. I wanted to set the layout up so that important
information and a description about the book was easy to see and follow. I
focused in on making the description of the book the main body text and
gave the information about the book price, size and other information its

own section next to it.

Reading and Writing 1 (Spring)
Reeves, John

 This is the beta edition of the General Price: $12.50
Science 104 lab manual. It’s for use only at ISBN: 9.78194E+12

- Chemeketa Community College starting ~ Trim Size: 5.5" x 8.25"

,) in Spring of 2017. The manual is printed Page Count: 62
in color and has perforated pages for
students to tear out and turnin.

Reading and Writing 1 (Fall)

Reeves, John

This is the beta edition of the General Price: $12.50
Science 104 lab manual. It's for use only at ISBN: 9.78194E+12

Chemeketa Community College starting  Trim Size: 5.5" x 8.25"

in Spring of 2017. The manual is printed Page Count: 84
in color and has perforated pages for
students to tear out and turn in.

Reading and Writing 1 (Spring)
Reeves, John

~ This is the beta edition of the General Price: 512.50
Science 104 lab manual. It’s for use only at ISBN:9.78194E+12

;. ~in Spring of 2017. The manual is printed Page Count: 62
in color and has perforated pages for
students to tear outand turnin.

Chemeketa Press Catalog

Layout
Project specs: Indesign

Chemeketa Community College starting ~ Trim Size: 5.5" x 8.25"




Book Cover (The Art Is Long)
2020

The Art Is Long

Primary Texts on Medicine and the
Humanities

Edited By Alexis M. Butzner, PhD
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This design was interesting in it posed a challenging concept of blending
medicine with art. [ wanted to show something complex to tie in the vast
amount of information but also show it in a way that was more abstract and
artistic. I ended up drawing a face that was simple and nondescript and filled
in the outlies with colors that represent regions of the brain.

The ArtIs Long

Primary Texts on Medicine and the
The Art is Long is a unique compendium of excerpts Humanlt les

from the writing of painters and sculptors over a

period of seven centuries, assembled and organized

to present a fascinating, highly personal history

that illuminates the way artists think about art. The
142 artists discuss technique and aesthetics, the
material and psychological ditficulties of the visual
consciousness of the individual artist and, implicitly,

the social and cultural values of the age in which

they worked.
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“This is one of those essential books which meeting,
the reader wonders, why on earth did no one think of L avout
compiling such a volume before?” y

— Commonuweal Project SpeCS: PbOtOSbOP/
Indesign

“A unique anthology, fresh in content and fascinating in

its unexpectedness of subject... a factual and exhaustive

compendium... to which we can refer gratefully.”

—The New York Times
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“Everyone will make splendid discoveries in this
book, whether historical or theoretical.”
—Magazine of Art

[SBN 978-0-7334-2609-4
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Our goal was to design the next issue of You Are Here. 1 filled the role of Art
Director. The images you see here was a segment I had worked on. I did the
work on the layout of the photos and interview as well as the typesetting for
these pages. The colorful illustrations that adorn the pages throughout the
magazine were done by Anastassia Leshchenko.
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motivation.
What do you do to keep growing and pushing yourself as a designer?

Something I discovered about myself is I need critique. It’s what constantly makes me
better. There are designs I think are fantastic and even a week later I will look at and think how
on carth could I have thought that was good? I have a few people in my circle that I can go to
that will be honest with me and tell me when something sucks or how I can improve upon it.
Some are designers and some are not. I think it’s important to view things through the eyes of
people who don’t have design experience as well.

I also love to save designs I like that I find on Instagram or Pinterest and try to replicate
them exactly. It’s a good exercise and it’s lead to me learning a lot of new techniques and things

I would never try. I end up doing more research that way as well.

From what | could find, a lot of you work has this hopeful almost dream like
feel to it, what drives you to create content that fosters such feeling?

Design 1s a major escape for me. It can be a very emotional experience. Maybe someone can
relate to this, or maybe I am just psychotic, but there is a feeling I get in the pit of my stomach
when I design a certain way that feels like a mix of nostalgia and falling in love. So, when I
design, I generally chase that feeling, and the result I guess can come across a bit dreamy and

hopeful. I am glad for it to be recognized that way because that’s how it feels to create them!

Going back to your early years of design, how did you pick which path you
wanted to pursue for you education?

In my early 20s I played music in a pop-punk band. We would travel the country and play shows
and when I was home, I was waiting tables. Fventually I got to a point where I realized the band
wasn’t going to go any further and was never going to allow me to make a living. And I didn’t
want to be a sever/bartender forever.

So I took an audit of my life and determined what I was passionate about other than music.
I had spent so much time establishing the image and brand of the band over those years and
created the logos, album covers, posters/flyers and all that. I realized that I loved doing that stuff
almost more than I liked playing shows.

I applied for a couple design jobs but was turned down because I wasn’t good enough at
it yet. Being turned down from those positions made me realize how much I really wanted it. I
would get so excited to see open positions and so disappointed when I didn’t get the job.

I decided that I needed some real technical training and knew about the VC program from
my sister who went through it about a decade sooner. I signed up, got accepted and it totally

changed the trajectory of my life. I am very grateful for the program and staff!

Interview with Alek Kalinowski

Failure can be a great teacher but can also be something that stops people
in their track. How do you deal with failure?

The honest truth is incredibly cliche, but failure is a huge motivator for me. I hate the feeling
of not measuring up and not being good enough at something. I don’t need to be the best, but
I always feel a need to prove that I can hold my own. So when I fail, I keep going until I figure
it out. That’s probably a personality flaw and I need to learn to just chill, but It seems to have

landed me in some pretty cool places in my career and personal life.
What would you say to struggling student designers?

What I would say to student or beginning designers, struggling or not, is while the VC program
1s an incredible way to cultivate and progress your skills, if you don’t pair that knowledge with
the ability to network yourself, you won’t reach your full potential. Whether or not you are good
at school, you can get a job if you know where and how to look.

I encourage everyone looking to get into the industry professionally to learn how to network
and to sell themselves. Talk to people in the industry. Ask to intern, ask to be a personal assistant,
do work for free, do spec projects on your own. Anything you can to get your foot in doors and
make a great impression on the people in the circle you want to be in. Every job I've had since
leaving school (even while I was still in school) has been because I introduced myself to someone

who knew someone else and I was able to prove myself as a capable designer.

Portfolio
- akalinowski.design
Instagram

- Mountain House Visual Media

ALEK KALINOWSKI
BRANDING & DESIGN
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Layout
Project specs: Photoshop/
Indesing/lllustrator




Chemeketa Pathways Icons
2020




Myself, Katie Hilderbrant, and Jose Lopez worked together to design these
icons for Chemeketa’s new Pathways design intended to be used for the
website and possible other applications such as shirts for students to show
what program or degree they are going for. The idea is to create an easy to

follow website as well as help to build a sense of community for the students.
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Travel Spread
2019
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For this spread I wanted to do something for places I would like to visit

in Japan. I wanted to show each location with at least two images to show

either different perspectives of the area or why each has certain seasons that
are best for visiting. For the text [ wanted to keep it a short read and give the

text room to breath on the page with the images.

Chichu Art Museum

Chichu Art Museum was constructed in
2004 rethinking the relationship between
nature and people. It was Built mostly
underground to avoid affecting the beautiful
natural scenery of the Seto Inland sea.
This museum houses artworks by Claude
Monet, James Turrell, and Walter De Maria
are on permanent display in this building
designed by Tadao Ando. Despite being
primarily subterranean, the museum lets in
an abundance of natural light that changes
the appearance of the artworks and the
ambience of the space itself with the passage
of time, throughout the day and all along
the four seasons of the year. Taking form as
the artists and architect bounced ideas off
each other, the museum in its entirety can
be seen as a very large site-specific artwork.
The artistry shown by Japanese architect

https://www.152elizabethst.com/collaboration

Tadao Ando in designing Chichu has earned
him an honorary spot amongst the artists of
the museum. Chichu is considered a work of
artin its own right. The quiet strength of the
architectural details, the way the museum
fuses with the natural environment of the
island of Naoshima, and the delicate balance
between concrete, iron, glass, and wood,
and most importantly light, lends Chichu
a place among the most powerful cultural
and artistic experiences in the world. This is
a location I'd really like to visit, mostly for the
architecture itself! the art they have there on
display is just an added bonuse to the trip.
The thought they put into the design of the
museum is absolutly breath taking and the
care to preserve the natural beauty of the
area is really somthing to be appreciated.

The Blue Pond near Hokkiado, located
outside of Furano is an amazing place. The
water has a striking blue quality because of
magnesium dissolved in the water. You can
walk along its shores and get the feeling of
being in another world all. This is not only
because of the colour of the water, but also
because of the cluster of dead trees sticking
out of the pond giving an almost ominous

feeling to an otherwise beautiful scene. In
the high season in summer during the bloom
of the lavender fields the Blue Pond is not
too crowded. You can take beautiful pictures
from every angle along the path. The winter
changes the Blue Pond completely. Making
it the only spec of colour among a view of
white and gray.

Project specs: Indesign
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Craft Beer
2021
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Sour IPA




I needed to design a logo as well as a full label for a craft beer. I ended

up reducing to a logotype that had a classic feel of old breweries with
illustrations for the lable to depict the flavors of the beer. Over all I wanted
each illustration to give off some feeling of summer, whether that is walking
a country road, having a picknick at a park, or a day out on the water.

LAVENDER HONEY
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Photography for Travel Japan provided by
Federica Galli

Jarrett Kow

Jezael Melgoza

Jordan Duca

Svetlana Gumerova

Tianshu Liu
Shawn Ang

Z.ati Abdullahrakiah

Group Projects
(Grace Martin
Anastasiia

Leshchenko
Katie Hilderbrant
Jose Lopez

Maria Navarro

Thank you

Kyle Johnson




